
Brand Guidelines



Designed by @bigcatmedia

Version 1.0



Introduction 
AULT BlockchainTM is building the financial foundation of 
tomorrow. As a Layer 1 blockchain purpose-built for 
programmable finance, AULT combines protocol-level 
compliance, high-fidelity data infrastructure, and 
decentralized governance to enable a new era of 
transparency and control.
 

This brand guide exists to protect and communicate that 
vision. It defines how we present AULT across mediums—
visually, verbally, and strategically—ensuring every 
expression aligns with our values: professionalism, clarity, 
and infrastructure-grade precision. 
Within these pages, you’ll find guidance on:



The distinction between AULT Blockchain (parent 
protocol) and the AULT Mining NodeTM (validator 
product)

Correct usage of logomarks, colors, typography, and 
placement

Compliant, utility-first messaging that upholds our 
legal framework

Whether you’re designing a dashboard, hosting a node, or 
explaining AULT to the next DAO participant—this guide 
ensures we speak with one unified voice.
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AULT BlockchainTM is a blockchain protocol and decentralized ecosystem 
engineered for institutional-grade finance. At its core, AULT is about 
building trust through transparency—delivering a public ledger where data, 
digital assets, and algorithmic operations coexist under one unified, 
compliance-ready framework.
 

The brand represents more than a chain—it’s a vision for rebuilding financial 
infrastructure from the foundation up. Every element of AULT’s identity 
reflects this mission:



AULT Blockchain is the base layer: a purpose-built, modular ledger 
secured by hybrid consensus and governed by a decentralized 
autonomous organization (DAO). 


AULT Mining NodeTM is the network’s first product: a perpetual software 
license that enables operators to validate blocks, support consensus, 
and participate in DAO governance.



From visual aesthetics to legal disclaimers, AULT Blockchain’s brand system 
is structured to serve operators, not speculators. It blends technical 
precision with institutional clarity—ensuring the protocol remains credible, 
secure, and forward-compatible as the financial future takes shape.

About the brand
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Our aim is to deliver institutional-grade blockchain 
infrastructure that enables real-time financial transparency, 
programmable compliance, and decentralized control—without 
compromising security, scalability, or regulatory integrity.

Our aim & vision
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We envision a global financial system rebuilt on open 
infrastructure, where market data, real-world assets, and 
algorithmic intelligence operate transparently on-chain. AULT 
exists to lay that foundation—giving banks, asset managers, 
and builders the tools to transition from legacy finance to 
decentralized systems with confidence and clarity.
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Clear space This combination of the logomark and logotype ensures a consistent 
and recognizable representation of the brand across various 
applications and reinforces AULT’s commitment to it’s design.

(AULT BLOCKCHAIN)
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minimum 
sizes

The version is optimized for sizes that are not excessively small. It 
mandates a minimum height of .75" for print applications and a 
minimum of 50px for digital applications, ensuring legibility and clarity 
even at larger dimensions.


.75” or 50px

(AULT BLOCKCHAINTM)
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Placement

Position the logotype on the primary grid line, 
aligning it to the left side for a prominent 
presence. In cases where the necessary 
space is not available, the logo should be 
placed in either the top or bottom left corners 
of the page. Detailed stationery layouts can 
be found in the BrandCollateral section of this 
document, offering specific guidelines for 
optimal placement.

I hope this message finds you well. I am reaching out on 
behalf of RiskOn360 Global Success Conference, a 
premier platform dedicated to connecting ambitious 
professionals, industry leaders, and innovators from 
around the world.



At RiskOn360, our mission is to empower business 
leaders through transformative experiences, actionable 
insights, and meaningful connections. Our annual 
conference brings together visionaries and experts to 
share advanced risk strategies, foster collaboration, and 
drive growth in today’s dynamic business landscape.



Best, 
Shannon

Dear Robert

To - 
Robert Lyons

Lead Storyteller

Date - 
07 June 2025

(AULT BLOCKCHAINTM)
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Logotype The AULT Mining NodeTM logotype pairs bold 
typography with a statement of technical 
purpose: Blockchain Mining. This 
configuration reinforces our position that 
node operation is a service function—not a 
speculative activity.

Designed for clarity and authority, the 
logotype adapts to various environments 
while maintaining consistent structure. 

(AULT Mining nodeTM)
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Clear space This combination of the logomark and logotype ensures a consistent 
and recognizable representation of the brand across various 
applications and reinforces AULT’s commitment to it’s design.

(AULT Mining nodeTM)
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minimum 
sizes

The version is optimized for sizes that are not excessively small. It 
mandates a minimum height of .75" for print applications and a 
minimum of 50px for digital applications, ensuring legibility and clarity 
even at larger dimensions.


.75” or 50px

(AULT Mining nodeTM)
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Placement
The AULT Mining Node logotype should 
always appear in harmony with the broader 
AULT Blockchain brand structure. Position it 
along the primary grid line, typically centered 
or left-aligned for maximum clarity and 
consistency with the core visual system.
 

In layouts where both AULT Blockchain and 
AULT Mining Node marks appear, the AULT 
Mining Node logotype may take visual 
precedence, with AULT Blockchain placed 
secondary—either slightly smaller or tiered 
below to reflect its product-level identity.  

In isolated product contexts (e.g., node 
dashboards, license portals, or technical 
documentation), the AULT Mining Node 
logotype can be used independently but 
should still follow placement best practices: 
Center, top-left as default, bottom-left when 
required.

(AULT Mining NodeTM)

Operating the
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Match

Hex #222223

*Used for background + copy on white backgrounds
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Color
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Hex #373833

*Used for background + copy on white backgrounds
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AULT Slate

C:

M:
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Color

Match

Hex #FF6900

*Used for background + copy on white backgrounds

0
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0

255

105

0

1505 
C

Blazing Tangerine
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M:

Y:
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Color

Match

Hex #DDE5ED

*Used for background + copy on white backgrounds

7

3

0

7
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POLAR MIST
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K:
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G:

B:

R:

G:

B:

PMS

Color

Match

PMS

Color

Match

Hex #96A8DA

Hex #FFAB71

*Used for highlights & accents

*Used for primary branding elements and backgrounds

31
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0
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0
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0
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Blue Tranquility 

Hazy Horizon
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Combinations

Colors

combinatons
The consistent use of color is vital to 


effective brand recognition. Our brand should 
always be represented in one of the colors on 
this page, aside from specific recommendations 
within this guide.
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Inter 
Bold
Inter

TYPEFACE This versatile and free-for-commercial-use font lends a contemporary 
edge to the brand's visual communication, ensuring consistency and 
legibility across various platforms and materials. 

HEADER

PARAGRAPH
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Type SCALING
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Heading 1

Heading 2

Sub-Heading 1

Paragraph
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Common mistakes

Too much shadow

Don’t tiltDon’t remove trademark

Too small Don’t squeeze

Approved brand color only
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MINING NODES MASCOT

Nodex is a blockchain bot built from modular, block-like 

components — a visual nod to the core structure of 

blockchain technology. With a sturdy, geometric frame and 

vibrant digital display face, he bridges the gap between 

complex backend systems and accessible user engagement.

“NODEXTM” — The Network Navigators 

Nodex embodies approachability, 

efficiency, and trust. He’s smart but 

not intimidating, technical but never 

cold. Whether educating users, 

guiding new customers, or fronting 

brand campaigns — Nodex brings 

Ault Mining NodesTM to life as a 

dependable digital ambassador.

TONE



Nodex 
Character Model
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